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Internet Source Credibility Checklist

1. Can you determine he site’s owner, editor, or authors when 
you visit the site?

2. Determine the identity of the site’s owner or sponsoring 
organization if it’s not clear from the site itself.

3. Verify credentials by doing an independent search, not just 
by relying upon what is state on the site.

4. Discover who else relies on a particular site by conducting a 
link search.

5. How fresh is the content?

Colorado Association of Law Libraries



BRAG: Bridge the Research and Analysis Gap
June 7, 2011

Internet Source Credibility Checklist

6. What is the quality of the content?
7. Is the site missing any content?  Is it as complete as its print 

version (if there is one)?
8. Verify all information by trying to find the same data at 

another site.
9. Ascertain the top-level domain (TLD) to help decide 

credibility .
10. Document your search.

Colorado Association of Law Libraries



BRAG: Bridge the Research and Analysis Gap
June 7, 2011

How Google Works

•  PageRank:  Stand-alone measure of a page’s trustworthiness 
or reliability
•  Relevance:  How relevant a particular Web page is to the 
keywords searched for
•  Organic Search Results:  This list of results is determined 
completely automatically; there is no way to buy one’s way in or 
otherwise guarantee a position on this list.  There is no human 
intervention in determining inclusion or ranking.
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Searching Google’s Index, Not the “Live” Internet

•  You are searching through the content the Googlebot has 
extracted from Web pages and has stored on Google’s indexing 
servers—and not the “live” Internet

•  Creating a searchable index of Web pages is how Google can 
return its results more quickly than searching Web pages on 
their “home” servers
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Limitations of Google

•  Proximity Searching:  There is no way to hone your search 
by requiring that a particular keyword be within 2 words of 
another keyword
•  Keyword Limit:  Google limits searches to 32 keywords (may 
be problematic when looking for a specific quotation)
•  Grouping Keywords:  Some search engines allow you to 
group keywords together with parentheses to help you better 
organize your query
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Google Search Strategies
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Phrase Search “ “ “Alexander Bell” (will miss 
Alexander G. Bell)

Search within a 
specific Web site

site: Iraq site:nytimes.com
Iraq site:.gov

Terms you want to 
exclude

- Jaguar -cars -football
Iraq -site:.nytimes.com

Fill in the blanks * Obama voted * on the * bill 

Search exactly as is + +cat

The OR operator OR San Francisco Giants 2004 OR 
2005 
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“Noise” or “Stop” Words and Punctuation

•  Treats many short or inconsequential words, single letters, and 
single digits as “noise” or “stop” words and ignores them
•  Includes:  I, Of, Am, The, Where, How, Who, Etc
•  There are two ways to force Google to search for “noise” words

1.   Phrase search using quotation marks

2.   Put a + directly before the term (without a space)
•  Ignores most punctuation and special characters
•  Includes:  periods, commas, exclamation points, question marks, 
@, <, >
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I’m Feeling Lucky

Will take you directly to the Web page it has determined to be 
the most relevant to your search
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Advanced Search
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Hidden Features of the Advanced Search Page
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Google Cache
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Wonder Wheel
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Google News
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Google News Archive
http://news.google.com/archivesearch
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http://news.google.com/archivesearch
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Google’s Uncle Sam:  A Specialized Search for 
Federal Governments
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Google Alerts
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Google Finance
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Google Finance
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Google Groups and Blogs

•  Use to keep up-to-date in practice area
•  Use to find and/or background witnesses, experts, and clients

•   Groups to which an individual belongs
•   Messages authored by individual
•   Email address
•   Postings may reveal opinions/biases

•  Remember:  You are searchable as well!
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Google Scholar

“Putting Google Scholar to the Test on Patent 
Research” by Andrea L. Hamilton, The Colorado 
Lawyer, May 2010 ; 39-MAY COLAW 79
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Free vs. Fee Resources
Free (Google Scholar): 

•   Does not offer sorting capabilities for a researcher to 
isolate patents from articles

•   Results are ranked by relevancy according to 
proprietary algorithm; emphasizes pages that are cited 
more often which creates a bias toward older literature 

•   Collections being searched are incomplete
•   Documents are supplied by undisclosed sources
•   Does not disclose when and how often new content is 

added
•   Documents found may not be the most recent version; 

any previous or subsequent history of document may not 
be clear
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Free vs. Fee Resources

Fee (WEXIS):

•   Field restrictors, proximity searching, truncation, 
ability to sort and filter results

•   24-hour customer service
•   Westlaw KeyCite and LexisNexis Shepard’s
•   Authoritative content
•   Annotations
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Legal Research Environment for the New/Summer 
Associate

•  Billable hour
•  Cost-recovery is important to firm’s business 
operations
•  Balance cost of resources vs. time spent
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When is it okay to use free resources?

•  Know what you are looking for
•  Getting acquainted with new area of law
•  Want to find a good starting place
•  Are using an authoritative Web site
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